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ABSTRACT:

The author of the article speaks about epistemological relevancy or rather correctness of media-offered
contents, trying to understand the nature of media ‘truth’. She bases her viewpoint on the assumption that
these qualities are influenced by the general practice and ways of media production. Essentially, she identifies
two forms of practice — the one applied by media professionals and the one typical for amateurs and common
people using the Internet. These approaches differ in the ways media content is created and the truth criteria
are applied. They represent two different media worlds, each one with its own ‘rules of the game” and “truth
regime’. Finally, the author examines what kind of “homo medialis” is required by these pluralist media worlds
— or, in other words, how this “homo medialis” should interact with various versions and structures of media
reality and truth. The author believes people should employ ‘transversal rationality. Homo medialis should
then be a person with free will; their ars vivendi should incorporate and nourish certain ‘counter-actions’
that would fight a rather spontaneous tendency to automatically believe mediated information and thus accept
the totalitarian claim offered by (one of) incomplete images and associations, i.e. fight against claims that
the presented media truth is the absolute and unquestionable one. The author believes that this azs requires
constant questioning of what the (media) truth is.
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Introduction

Media have always been an important source of information, knowledge and news. It is generally
accepted that content communicated through media helps us make sense of our everyday life. It is therefore
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quite normal that we expect media — especially the well-established news services — to provide us with
trustworthy and truthful information and news that may be valuable, important and much needed. In the
following text, we want to examine epistemological relevancy of the media content, its truthfulness, but also
the question of nature of media truth and its understanding, which also opens an issue of a “homo medialis”
and their standpoint in the context of various media sources.

We suppose that epistemological relevancy is shaped by specific media practice — searching for
information, processing information, storing information or disseminating (presenting) information. We can
generally speak about two basic forms of this practice: the practice incorporated by professionals working for
media organisations, primarily journalists, opposed by media amateurs, civic journalists and common people
that mainly concentrate on the Internet.! These two approaches differ in the ways media content is created;
especially regarding the ways they claim the truth.

Furthermore, we believe that the nature of media truth can be based on the idea that “each medium
comes with its own and characteristic metaphysics and view of the world,™ and similarly - view of the truth.
Here, we present a relevant reasoning which implies that the definitions of the truth are — at least to a certain

extent — “derived from the nature of communication media”? Finally, we believe that given the context of

media plurality, “homo medialis” is also required to understand plurality of media worlds and adopt their
non-reducing layout. Along with accepting various ‘regimes’ of the truth, “homo medialis” needs to become
familiar with anecessity of free movement in between these worlds, which directs to the importance of freedom
of (as Welsch would say) “transversal rationality”.*

The Practice of Media Professionals and Right
to (Know) the Truth in Relation to Media Content

Media-distributed news and information is a social product prepared by professionals — journalists.
Journalists are responsible for providing news or other kinds of information they publish while trying
to maintain their cultural authority as spokespersons that cover public affairs.> Here, however, we need
to mention that we should presently be speaking about both ‘traditional” journalists that use the old types
of media such as newspapers, radio or television and journalists that work with digital media based on the
Internet, where information disseminated through words, images and sounds converges in a specific manner.®
In this context, we have to discuss online journalists or digital reporting that we understand, as J. Visnovsky
explains, as publishing multimedia news content in various forms on the Internet.”

‘We think it is obvious that professional practice is similar throughout various media, both ‘traditional’
and digital. However, it is not identical since the nature of media that communicate news and information
differs, too. In fact, ‘informatization” or application of new information and communication technologies
triggers changes and unavoidable shifts in the formal structures of media content or journalistic product. And
yet J. Visnovsky points out that even though ‘informatization’ introduces certain changes, the very nature
of journalistic work such as searching, gathering and transforming information into complex journalistic

1 To distinguish this better, see: S\MELOVA, A.: Normativna reguldcia verejnopravnych médii (Mravy, cenziira a editovanie
v Rozhlase a televizii Slovenska). Bratislava : Comenius University, 2016.

2 DEUZE, M.: Media Life. Zivotv médiich. Prague : Karolinum, 2015, p. 167.

3 POSTMAN, N.: Ubavit se k smrii. Verejnd komunikace ve véku zdbavy. Prague : Mlada fronta, 2010, p. 33.

4 See more on “transversal rationality” in: WELSCH, W.: Nase postmoderni moderna. Prague : Zvon, 1994.

5 See and compare: SEMIR, V.: Scientific Journalism: Problems and Perspectives. In /nzernational Microbiology, 2000, Vol. 3,

No. 2,p. 125; GARCIA AVILES, J. A.: Online Newsrooms as Communities of Practice: Exploring Digital Journalists” Applied Ethics. In Jour-
nal of Mass Media Ethics: Exploring Questions of Media Moraliry, 2014, Vol. 29, No. 4, p. 259; HERMIDA, A.: Tweets and Truth: Journalism
asaDiscipline of Collaborative Verification. In fournalism Practice, 2012, Vol. 6,No. 5, p. 3-4. [online]. [2018-04-20]. Available at: <https://
www.rescarchgate.net/publication/263119113_Tweets_and_Truth_Journalism_as_a_discipline_of_collaborative_verification>.

6 See also: SAMELOVA, A.: Normativna reguldcia verejnopravnych médii (Mravy, cenziira a editovanie v Rozhlase a televizii
Slovenska). Bralislave{ :VComenilus University, 2016.
7 See: VISNOVSKY, J.: Akeudlne otazky tedrie a praxe Zurnalistiky v ére internetu. Trnava: FMK UCM, 2015, p. 52.
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products still remains the same. Many other media scholars have expressed similar views as well.® If we look
inside the work practices of media professionals — especially journalists —we have to realise that the creation and
distribution of media contents is subject to various legal frameworks and norms. Certain content and formal
requirements are applied. We may state that professional journalists have to respect the requirements that
are set for any editorial work. In this context, we can further discuss the question of professional competence
and social role journalists possess. A professional journalist is obliged to inform truthfully, objectively,
independently, without any bias and in a balanced manner. As A. Sdmelova points out, this is a normative
requirement and obligation to exercise principles of neutralism — to seek the ‘neutral truth’ that has also
become an instrument to measure objectivity, impartiality, independency and last but not least truthfulness
of media content.” In this respect, both the creators and recipients see ‘objective’ and truthful'® informing
as an important quality of news services or other creative activities that are involved. L. Sefedk notices that
credibility of news should be a coherent feature rather that a random occurrence.!

Here we can speak about the right to (know) the truth, or about truthful media content, as this still exists
despite all the changes in media or journalistic practice. In a broader sense, this generally means social expectancy'
and requirement for media products to bring credible content instead of misleading and false information." In other
words, the public expects media to provide relevant information and news that cover different situations truthfully.
We, the recipients of media products and contents, expectand require not to be given false and distorted information
on TV or radio, in newspapers, by news services or through journalism, because we want to use this information
and actaccordingly. We can really getangry when we find out that we have been misled by information that is simply
untrue, false, information that does not respect reality, information that we cannot rely on." However, what are we
talking about when we discuss the truth in media content or correctness of information and news?

It is perhaps appropriate to notice that the very problem of the truth (or truthfulness) is complicated
and can be described by multiple concepts that take into consideration various theories based on diverse
interdisciplinary approaches. The correspondence theory of truth is a “traditional’ concept in which the truth

8 See: VISNOVSKY . Aktudlne otdzky tedrie a praxe Zurnalistky v ére internetu. Trnava : FMK UCM, 2015, p. 61. See also:
SAMELOVA, A.: Moca  pravda v podmienkach Rozhlasu a televizie Slovenska. Bratislava : Comenius University, 2018, p. 112-115; GARCIA
AVILES, J. A.: Online Newsrooms as Communities of Practice: Exploring Digital Journalists” Applied Ethics. In Journal of Mass Media Ethics:
Exploring Questions of Media Morality, 2014, Vol. 29,No. 4, p. 258-272; HERMIDA, A.: Tweets and Truth: Journalism as a Discipline of Col-
laborative Verification. In Journalism Practice,2012,Vol. 6,No. 5, p. 1-14. [online]. [2018-04-20]. Available at: <https://www.researchgate.
net/publication/263119113_Tweets_and_Truth_Journalism_as_a_discipline_of_collaborative_verification>.

9 We live in late modern times that ask for media neutrality, especially in the case of public service media. See: SAMELOVA, A..:
Normativna reguldcia verejnopravnych médii (Mravy; cenziira a editovanie v Rozhlase a televizii Slovenska). Bratislava : Comenius Univer-
sity, 2016, p. 82-83.

10 To find out more about a personalistic perspective, see: MODRZEJEWSKI, A.: The Personalistic Aspect of Truth and Dialog
in the Context of Karol Wojtyla’s Philosophy: John Paul I1.’s Ethics of Media. In Communication Today, 2016, Vol. 7, No. 1, p. 4-16.

11 See: SEFCAK, L.: O pravdivosti v novindrstve (otdzka etiky alebo prava). In Ordzky Zurnalistiky, 1997, Vol. 40, No. 1, p. 25.
12 See: SAMELOVA, A.: Moc apravda vpodmienkach Rozhlasu a televizie Slovenska. Bratislava : Comenius University, 2018, p. 27.
13 As G. Graham states, information is an epistemologically normative term: the information that we acquired results in the

fact that we know now what we did not know before. Similarly, Modrzejewski points out that information is defined as something that is
intentionally truthful. False information then means disinformation. However, as N. Postman warns, disinformation does not mean totally
incorrectinformation, but misleading information, information that is used wrongly, something that is irrelevant, incomplete, shallow and
imprecise. Such information only brings an illusion that we know something while in reality it only leads us away from knowing. J. Foght
Mikkelsen talks about the difference between unintentional misinformation and deliberate mistake (incorrect information). As A. Sdmelova
mentions, deliberate, intentional, false information can also be called “fake news”. See: GRAHAM, G.: 7%e Internet: A Philosophical
Inguiry. London, New York : Routledge, 1999, p. 89; MODRZEJEWSKI, A.: Deficit of Truth in Mass Media and Its Consequence for
Political and International Sphere. In PETRANOVA, D., MAGAL, S. (eds.): Megatrends and Media. Media Farm - Totems and Taboo.
Conference Proceedings. Trnava: FMKUCM, 2015, p. 105; POSTMAN, N.: Ubavit se k smrti. Vefejnd komunikace ve véku zabavy. Prague :
Mladd fronta, 2010, p. 125-126; FOGHT MIKKELSEN, J.: Communication Ethics and the Receiver. Contribution to an Ethic of Strategic
Mass Communication. In MedieKultur. Journal of Media and Communication Research, 2017, Vol. 33, No. 63, p. 93; SAMELOVA, A.:
Moc a pravda v podmienkach Rozhlasu a televizie Slovenska. Bratislava : Comenius University, 2018, p. 74. See more on “fake news” in:
ZARYAN, S.: Truth and Trust: How Audiences Are Making Sense of Fake News. [online]. [2018-04-20]. Available at: <http://lup.lub.lu.se/
luur/download?func=downloadFile&recordOId=8906886& fileO1d=8917210>.

14 Various media offer us inconsistent information in large numbers in parallel. The time for their perception, evaluation of
their relevance and truthfulness, is significantly shortened. We have to say that the great question is related to the way of their successful
perception and processing (and our ability to do so). The multitasking strategy we put forward in this context presents some risks and
problems, particularly in the field of knowledge and education. See more: RANKOYV, P.: Media Multitasking as Perception Strategy. In
Communication Today,2013,Vol. 4,No. 2,p. 23-30; GALIK, S., GALIKOVA TOLNAIOVA, S.: Influence of the Internet on the Cognitive
Abilities of Man. Phenomenological and Hermeneutical Approach. In Communication Today, 2015, Vol. 6, No. 1, p. 5-15; GALIK, S.:
Influence of Cyberspace on Changes in Contemporary Education. In Communication Today, 2017, Vol. 8, No. 1, p. 31-38.
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epistemologically requires to be corresponding with reality. In this perspective, any description of a matter
should ‘mirror’ reality, represent the real conditions.” A. Modrzejewski states that the correspondence theory
of truth accepts that the objective truth does indeed exist. In relation to this truth, the theory also describes
two terms that are sometimes wrongly understood to be synonyms — “incorrectness” and “falsity”. The theory
in question incorporates a constant search for the (universal, absolute) truth. Our key (intellectual) ambition
is to come close to the truth, to find it. This approach is open to criticism, based on the ability to verify our
own ideas and readiness to change them if they are proven false.' Naive realism is then based on a simple and
absolute distinction between the truth and incorrectness, or the truth and lie.'”

There are also other related terms to mention here; for example, “integration”, “objectivity”, “fiction”
and, of course, “fact”. Talking about “fact”, by definition it represents all that is happening — reality. As N. Vrabec
explains, facts represent the state of affairs guaranteed by empirical knowledge or evidence.' Exact scientific
and research rationality defines that we believe something is a fact until it is discovered as a false statement. Facts
are understood to be truthful until they are proven to be false or “defeated’ (bruta facta).” However, we need
to add that any fact, especially one that spreads throughout society, also involves a moment of interpretation.
Afact, as . Sefeak remarks, is not a matter for itself, but something that can be an object of closer inspection.
Itis areflection of what is really happening. However, our brain does not interpret this event in its original, pure
form.2* We can state that we employ a constructive approach here as we try to process and absorb it,*! but we also
need to clarify that such reflections are not simple copies, fragments of reality or subjective constructs that are
independent from extra linguistic reality, even though they are somehow linked to this reality.?

Without a further look into the correspondence approach to what is true, we state that this approach is
related to the ‘traditional” journalistic understanding of the truth, i.e. the media truth that media professionals,
especially journalists, offer on a daily basis. Let us have a closer look at the nature of this truth in the context of
media professionals — journalists — and their work routines.

On the Nature of the Truth in the Context
of Knowledge and Practice of Media Professionals

Toinform truthfully,® inareality-correspondentmanner, means for professional journalists, regardless
of their different affiliations with the old and new media forms, to simply reflect reality. The best scenario is to

15 As A. J. Clark explains, this way of defining the truth reminds us that ““here is a relation between what we say about the
world and some reality”. See: CLARK, J. A.: Digital Diversity and Education: Some Philosophical Problems. In Computers in New Zealand
Schools: Learning, 1eaching, Technology, 2011, Vol. 23, No. 2, p. 119.

16 See: MODRZEJEWSKI, A.: Deficit of Truth in Mass Media and Its Consequence for Political and International Sphere. In
PETRANOVA, D., MAGAL, S. (eds.): Megatrends and Media. Media Farm - Totems and Taboo. Conference Proceedings. Trnava : FMK
UCM, 2015, p. 99.

17 As the author notices, the so-called correspondence theory of truth has ethical implications. Truth is both an epistemological
and ethical category, error is exclusively epistemological and lie is an ethical category. The term “error” is ethically neutral, but can cause
a moral consequence. Lie is a moral wrongdoing since it means conscious spreading of incorrect information. See: MODRZEJEWSKI,
A.: Deficit of Truth in Mass Media and Its Consequence for Political and International Sphere. In PETRANOVA, D., MAGAL, S. (eds.):
Megatrends and Media. Media Farm — Totems and Taboo. Conference Proceedings. Trnava: FMK UCM, 2015, p. 99.

18 See: VRABEC, N.: Rozlisovanie faktov a ndzorov v kontexte rozvoja medidlnej gramotnosti. In PETRANOVA, D., SOLIK, M.,
RADOSINSKA, J. (cds.): Megatrendy a médid. Kritika v médidch, krivika médii [. Conference Proceedings. Trnava: FMK UCM, 2016, p. 201.

19 See: BROZ, P Dynamickd konstituce duchovniho subjektu. In BYSTRICKY, J. (ed.) et al.: Medidlni moderna. Studie
k soudobym formdm de-abstrakce a mediality. Cerveny Kostelec : Pavel Mervart, 2014, p. 80-81.

20 See: SEFCAK, L.: O pravdivosti v novindrstve (otdzka etiky alebo prava). In Ordzky Zurnalistiky. 1997, Vol. 40, No. 1, p. 25.

21 As V. Cernik points out, a great deal of misunderstanding has been caused by inadequate distinguishing between perceiver and
object; naive realism has been built upon it. See: CERNIK, V.: Formovanic teérie spolocenského faktu. In Zozofia, 2008, Vol. 63, No. 8, p. 674.
22 V. Cernik sees the solution in the fact theory, which distinguishes a constructive momentum to specify it, but also emphasises

that facts are rooted in extra-linguistic reality. E. Zelendk considers this as a very attractive and generally acceptable viewpoint that takes
into account the role of social scientists in research, but does not turn them into creators of fiction. Compare and sce for more details:
CERNIK, V.: Formovanic tedrie spolocenského faktu. In Filozofia, 2008, Vol. 63, No. 8, p. 679; ZELENAK,, E..: Historicky fakt, realizmus
akon$truktivizmus. In Filozofia, 2009, Vol. 64, No. 7, p. 625.

23 See, for example, in a personalistic perspective: MODRZEJEWSKI, A.: The Personalistic Aspect of Truth and Dialog in the
Context of Karol Wojtyla’s Philosophy: John Paul I1.’s Ethics of Media. In Communication Today, 2016, Vol. 7, No. 1, p. 4-16.
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make sure that news or reported information describes a given situation adequately. For media professionals,
journalists, the correct way of doing this is by referring to objective facts. When we speak of the media content,
then we speak about social facts that need to be correct. L. Seftdk and M. Hysko point out that the importance
of truthfulness in media coverage is a principal requirement.>* In order for journalism to inform correctly, it
should not forget the delicate process of searching for facts and their consequent verification.

In the professional world of journalism, correctness of media products (contents) is closely bound with
fact verification based on at least two independent information sources. It is a general rule in professional
journalism thatinformation quality (or truthfulness and objectivity of information and news) can be and needs
to be proven empirically — if possible. Journalists thus verify facts and information by doing “fieldwork’; we
should mention here that digital media have introduced certain differences in journalistic fieldwork, too.

Given the previous statements, it seems that the journalistic practice follows traditional requirements
associated with scientific knowledge and that correctness in journalism is similar or even identical with
scientific truth, the more so if we speak about the principal condition - verification.?® B. Seilerova and
V. Seiler, along with P. M. Lings, arenowned journalist writing for Austrian newspapers, say that every proper
journalist follows Popper’s principle of falsification.*” Yet, does the world of journalists, media professionals,
incorporate the sort of truth that is brought by traditional scientific or epistemological rationality?

Do notice here that even with extremely laborious effort of journalists, the truth is and always will
be subjective.?® A journalist, just like any other common person, is influenced by their own experience and
knowledge. ‘Learning the truth’ is inevitably subjective, because it is bound by subjective testimony of senses
and subjective power of common sense.?? Furthermore, a journalist, in fact, creates the truth, constructs it
by judging. Every time we comment a fact, we also interpret it.>* Therefore, the journalistic truth does not
establish a simple link between a situation and corresponding words. In a broader context, the journalistic
truth implies an interpretation effort that has, according to A. Sdmelovd, as many shapes as many people
are employed plus combinations and variations of the number.?' The so-called facts serve to inform to a
certain degree, which, as it seems, depends on the situation and state of recipients. They inform relatively
independently from the informer or from their choice of words and often do not respect their goals and needs -
sometimes they even work against the informer and their goals. They therefore act objectively, as I. Sef¢ak and
M. Hysko observe.?? This does not really mean they are not independent from the way they are interpreted and
presented by journalists. A. Hermida follows Brennen and points out that it is actually difficult to determine
whether something is a fact as it (often) depends on how it is to be understood.*® Then the journalistic truth,
together with its varying interpretation character, will be characterised also by disharmony and conflict of
opinions: What is true for one person might be untrue or even a lie for another person.?* Let us not forget here

24 As Sefcdk states, Hysko believes that informing through incorrect fact assessment is better than mystification of the facts. See:
SEFCAK, L.: O pravdivosti v novindrstve (otdzka ctiky alebo préva). In Otdzky Zurnalisiky, 1997, Vol. 40, No. 1,p. 25.

25 VRABEC, N.: Rozlidovanie faktov a ndzorov v kontexte rozvoja medidlnej gramotnosti. In PETRANOVA, D., SOLIK, M.,
RADOSINSKA., J. (cds.): Megatrendy a médi. Kritika v médidch, kritika médii I Conference Proceedings. Trnava: FMK UCM, 2016, p. 202.
26 See more on condition or procedure verification (concerning social media, especially 7azzzer) in, for example: HERMIDA, A .:
Tweets and Truth: Journalism as a Dlsuplme of Collaborative Verification. In Journalism Practice, 2012, Vol. 6, No. 5, p. 1-14. [online].
[2018-04-20].  Available — at:  <https://www.researchgate.net/publication/263119113_Tweets_and_Truth_Journalism_as_a_
discipline_of_collaborative_verification>.

27 Sce: SEILEROVA, B., SEILER, V.: Clovek, masmédia, realita. K filozofickému media turn. Bratislava : Iris, 2008, p. 24.

28 Many social scientists who study media deal with the concept of objectivity. How and to what extent can media grasp objective
reality? The problem is, as J. P. Shoemaker, D. S. Reese and other authors explain, that an objective spectator does not exist; we all use
our experience, personality and knowledge to interpret what we see, hear or read. See: SHOEMAKER, J. P., REESE, D. S.: Mediating the
Message: Theortes of Influences on Mass Media Content. New York : Longman, 1996, p. 4.

29 Sce: SEFCAK, L.: O pravdivosti v novindrstve (otdzka ctiky alebo préva). In Ordzky 2urnalistiky, 1997, Vol. 40, No. 1, p. 25.
30 Sce: SEFCAK, L.: O pravdivosti v novindrstve (otdzka ctiky alebo prava). In Oudzky 2urnalistiky, 1997, Vol. 40, No. 1, p. 24.
31 See: SAMELOVA, A.: Normativna reguldcia verejnopravnych médii. (Mravy; cenzira a editovanie v Rozhlase a televizii
Slovenska). Bratislava : Comenius University, 2016, p. 84.

32 See: SEFCAK, L.: O pravdivosti v novindrstve (otdzka ctiky alebo prava). In Osdzky Zurnalistiky, 1997, Vol. 40, No. 1, p. 24,25, 32.
33 See: HERMIDA, A.: Tweets and Truth: Journalism as a Discipline of Collaborative Verification. In.Journalism Practice, 2012,

Vol. 6, No. 5, p. 8. [online]. [2018-04-20]. Available at: <https://www.researchgate.net/publication/263119113_Tweets_and_Truth_
Journalism_as_a_discipline_of_collaborative_verification>.

34 Sce and compare: SEFCAK, L.: O pravdivosti v novindrstve (otdzka ctiky alebo prava). In Owizky Zurnalistiky, 1997,
Vol. 40, No. 1, p. 23, 27, 32; SAMELOVA, A.: Normativna reguldcia verejnopravnych médii (Mravy, cenzira a editovanie v Rozhlase
a televizit Slovenska). Bratislava : Comenius University, 2016, p. 84.
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that the process of distinguishing what a fact or journalistic truth is, has traditionally been determined inside
editorial offices. If there is information that is in conflict with something else, it is the journalists who decide
what will be published.? The journalistic truth is therefore intersubjective and collective. It becomes a matter
of mutual agreement in the newsroom (internal point of view) and broader social consensus.>

AsA. V. Pereiraand]. C. Correianote, journalistic informing is (given its structural nature) a narrative
and reflects the world. Journalists articulate what they see in the social sphere, referring to the stable system
of social values and norms.?” Thus, they bring to the spotlight what society feels, or rather what people want to
feel, hear, see, etc. Information that is published as factual is, in fact, a media representation of what recipients
want to understand.* The truth in mass media is therefore influenced by what society allows journalists to
say; it consists of what we put in it and what we accept. This truth is then given a variety of contemporary
qualifiers thatreflect society’s current viewpoint of what is understood to be objective, independent, unbiased
and balanced.* We certainly need to mention that the journalistic truth is purely a social construct that has its
own commercial objectives. Certain information or news might be manipulated to serve a specific purpose
or interest, including the financial one. Such information may as well be a commercial product - for example,
a shocking piece of information may be more beneficial in terms of media business than truthful 0

In the context of what we have already said, it is obvious that the published journalistic truth or media
truth is not based on precise and objective facts; it is not unbiased and independent. It is always influenced by
interpretation, as A. Simelova points out.*' It is shaped by various interests, including those associated with
economic imperatives. A reporter does not offer indisputable reality that is based on facts; news programmes
are not independent carriers of objective information. Even though journalists, as they say, refer to facts or
validity of facts, mediated information and news — a professional journalistic output — is not based on objective
facts thatreflect reality which cannot be questioned. A. Modrzejewski even finds it surprising that recipients of
mediated news take this news as objective truth.*? V. Semir also notices that many people normally understand
newspapers, radio and television to be ‘fountains of truth’ and think that their existence is independent;*?
they believe that if something has been published, advertised or announced, it is fully objective. News

35 See: HERMIDA, A.: Tweets and Truth: Journalism as a Discipline of Collaborative Verification. In Journalism Practice,
2012, Vol. 6, No. 5, p. 8. [online]. [2018-04-20]. Available at: <https://www.rescarchgate.net/publication/263119113_Tweets_and_
Truth_Journalism_as_a_discipline_of_collaborative_verification>.

36 It is perhaps possible for journalists to come close to the truth similarly to what we can see in social practice — through
constant confrontation of varying opinions, as Sef¢dk points out. Morcover, Modrzejewski believes we talk about reduction of objectivity
(and objective truth) to intersubjectivity. On the other hand, we need to add that an editorial office’s standpoint s a determining factor that
will not aceept different views. It is the value ladder of a given social system that intervenes. See: SEFCAK, L.: O pravdivosti v novindrstve
(otazkaetikyalebo prava). In Otdzky zurnalistiky, 1997, Vol. 40, No. 1,p. 25-26, 32; MODRZEJEWSKI, A.: Deficitof Truth in Mass Media
and Its Consequence for Political and International Sphere. In PETRANOVA, D., MAGAL, S. (eds.): Megatrends and Media. Media Farm
— Totems and Taboo. Conference Proceedings. Trnava : FMK UCM, 2015, p. 105. For more details, see also: SAMELOVA, A.: Normativna
reguldcia vergjnopravnych médit (Mravy;, cenziira a editovanie v Rozhlase a televizii Slovenska). Bratislava : Comenius University, 2016,
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and information such a person receives is taken as objective and true.** However, journalists themselves
are prone to believe that what they publish is objectively true. Given this fact, we need to comment here that
‘telling the truth’ always means that people believe what they are saying is true. Adopting this perspective,
T. H. Bivins, referring to M. Midgley, explains that all the experts, media professionals, need to believe in
fundamental truthfulness of their announcements and correctness of information, but this commitment does
not mean they are unmistakeable. Awareness of the fact that there still is a possibility that something might be
proven untrue is — or should be - inseparable from this commitment.”® Nevertheless, why do we even feel that
once some information is published, this exact information is to be taken as the absolute truth?

As V. Semir explains, the published media truth is *black and white’, simple and easy. This is the nature
of the autonomous world of media. Media communicate sets of simple truths; for instance, via news headlines.
[tis necessary to say thatif they are to introduce information or news, they require absolute truthfulness even
though the truth that is being communicated is perhaps not as conclusive as it may seem.*® The purpose here
is to deliver news and information fast, or even instantly and in a comprehensible manner. The problem is that
the media truth is supposed to serve the public; it needs to be straightforward and simple to understand.*” We
can therefore say that as recipients we believe (or tend to trust) information that is published, because this
information is communicated in a simple, comprehensible, convincing way. Then we believe something like
this is absolutely true and indisputable.

We presume that the tendency to trust information and news to be objective and truthful is cultivated
by accepting the traditional social and cultural roles of journalists — to be spokespersons and ‘guardians’ of the
truth in terms of public life in the society, to have control over social reality. People simply expect journalists
to offer news and information (or other media content) which is truthful - journalists are (or at least used to
be) public authorities. Most people take published information and news as guaranteed, approved and verified
through trustworthy fact-checking procedures. Looking from the other side, at the same time we can speak
of our own need to feel secure, and it seems this is something media can satisfy. As, for example, A. V. Pereira
and J. C. Correia explain, it appears that media’s key role is to offer something we all need - a safe space in
life.*®

In terms of the media’s sociocultural role and public expectations related to them, we can say that
uncertainty and doubt do not constitute a solid basis for mediated news and information. Here we can notice
an important difference between the nature of published journalistic information - i.e. mediated news — and
the scientific truth: Doubt or uncertainty is normal in long-term scientific research and scholarly knowledge,
speaking about correctness in science. Getting ‘closer to the truth’ is more important here than the absolute,
objective truth itself. Any accepted scientific ‘truth’ is taken as a ‘draft version’ that serves as a starting point
for possible new stages of research or gaining knowledge. It needs to be (and has been) constantly revised
within the whole concept of continuous scientific exploration. The media-promoted truth, a promptly
published black-and-white version of the truth, is completely different; it is not the same product.* It may seem
to look similar at the given moment, but each and every time itis a product of a different ‘game’. It is unrealistic
to expect mediated news to be similar to science or to anticipate science-like rationality in journalism.
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‘We may state here that epistemological or scientific precision is not accepted in media; it cannot be.>
We should not approach truthful information disseminated by mass media epistemologically, but preferably
pragmatically, as an affirmation of social order, accepted social behaviour, understanding of values, norms and
symbols present in a given culture. The role of media — and journalism in particular - is to describe, stabilise
and protect social system along with all its values and norms, explain social life didactically and create a safe
space for us.®' S. Gilik remarks that media-provided information that corresponds with belief in certain
values pragmatically serves this purpose. It is more important to inform than to inform truthfully in a strictly
epistemological manner. Mediated information is simply true if it explains what is (consensually) needed and
beneficial for society, so itis primarily not directed to be valuable epistemologically (with a 100 per cent truth-
value).”?

Media-disseminated information is not representative; mass media do not represent reality and they
certainly do not reflect reality. They do not offer a mirror image of reality. Media simply do not communicate
reality, they rather create it. They make their own versions of reality rather than inform about objective reality,
communicating constructed truths.?® A media reality is an internal correlate of system operations, explains
N. Luhmann: 7 is printed and broadcast. It is read. It is received...™* 1t is clear, however, that media reality
depends not only on the nature of media themselves, but also on routines that are common in these media.

V. Semir explains that “the media world sets its own norms, images, language, and truths”>

It corresponds
with personal rationality; we are speaking about a specific ‘regime’, i.e. abouta ‘game’.

In our everyday life, we commonly ask whether what media communicate is true or not.*® It is relevant
to say that mass media and their world and habits with specific ‘rules of the game’ can offer only more or
less lifelike images of everyday reality, but not its objective and complete descriptions.’ Together with
M. Charvit, we can point out that even though their reality and truth is broadcast live or offers latest
information, it still creates just an illusion of our full immersion. These images neutralise our unique world
full of events and replace it with a multitude of versions of the media worlds that are homogeneous and linked
to each other.”® As the professional practice and truth of mass media do not represent the one and only media
world, we will concentrate on the media world and media truths related to digital media, in other words to the
Internet and the ways common people approach it in terms of information dissemination.>
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The Truth on the Internet in the Context
of Communication Practices of Media Amateurs,
Civic Journalists and Common People

It is valid to say that new media, especially the Internet, are becoming more and more important.
Without them, our social and personal life would be unimaginable, as well as many aspects of our contemporary
culture. The Internet helps us fulfil our information and communication needs. As J. Visovsky emphasises,
technologies associated with digital media bring new forms of (mass) communication; they introduce various
platforms for publishing information, searching for information, processing information and information
storage.®

Regarding mediated news or information available on the Internet, it is continuously created by
professional online journalists,® as well as other users — those who use social networks, bloggers and different
authors. In the Internet ‘ecosystem’, they distribute information via Facebook, Twitter, specialised weblogs
or other communication channels.®> Anybody who can access the Internet can also become an author, editor
or distributor of not only articles that may or may not be their own, but also sounds and images — both static
and moving. These multimedia forms have become a proper source of information on the Internet. The
majority of these authors are not professional journalists, but rather amateur journalists, bloggers, vloggers
and ‘netizens’, even people with no previous experience related to systematic information dissemination.®

We can notice that the Internet is full of constantly emerging information that cannot be controlled
by anybody or anything. Amateur journalists and common people are absolutely free to publish whatever they
want and whenever they want; they can be biased, they may inform disproportionally, they can say things that
are partially untrue, and they can even lie.** While professional journalists try to present the current events
following some strictly given rules and hicrarchy, Zivitzer and other social media platforms are shared media
services where news and unrelated messages often merge without any given layout or organisation pattern.
We can say that they represent raw, unrefined journalism that professionals and recipients cannot influence, at
least notdirectly. Thus, we can be confronted with contradicting news, assumptions, speculations that need to
be verified through interactions in a reduced cycle.*

It is obvious that Internet communication can spread false information and fake news, but also
trustworthy information. It can be used to publish trivial information or lies, butit can also help reveal reality,
inform about something important that has not been discussed properly, at least not yet.®® The nature of
digital information does not automatically include its correctness.®” J. A. Clark is right to warn us, pointing
out that the Internet surely offers almost infinite sources of topics generated by the Google search engine,
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butitdoes not deal with their correctness and reliability. The well-known saying “Buyer, be aware!” seems to
be really universal here.® In this context G. Graham notes that we know enough about the Internet to doubt
its information value.* It seems to be a vague and insufficient platform to be used as a source of correct
information or a publishing platform carrying such information.™

[tappears that collective and intersubjective communication practices placed in the context of specific
features of the Internet (or the technological possibilities of the Internet itself) influence the epistemological
relevance and truthfulness of media content available online. If we are unsatisfied with the state of the Internet
content — the more so if we are looking for the truth on the Internet —, we may find it promising to know that
there is some effort to find a mechanism to improve the Internet’s credibility or truthfulness of its multimedia
content. As we can sec in K. Frost Arnold’s work, the proposed solutions are both strict mechanisms, which
will ensure responsibility, and pro-socially oriented mechanisms that will hopefully bring better results.™
However, P. Rankov points out that the effort to ensure relevant and high quality information on the Internet
is practically fruitless as the general criteria are very vague and any endeavour to apply them feels almost like
a frustrated attempt to impose censorship.™

In relation to what has already been said, we may find out that as the Internet offers a possibility for
non-professionals to participate in public information dissemination, work and sociocultural roles of media
professionals (especially those working for ‘traditional” media organisations) are greatly influenced as well
— moreover, they are openly questioned. A. Garcia Avilés notices that this participation of non-professionals
challenges the traditional sociocultural justification of journalistic processing, screening, filtering and
distribution of media content.” The fundamental problem here seems to lie in the fact that shared social
media platforms are in a direct conflict with what can be identified as “significacion, symbols and symbol
systems, ideologies, rituals and customs that help journalists preserve their cultural authority as public affair
commentators”, as B. Zelizer and A. Hermida note. A. Hermida also points out that it is obvious that with
journalism switching to digital media and the Internet comes also tension.™ In addition, A. Garcia Avilés
speaks about the tension amongst ‘traditional” (professional) journalists who are aware of the fact that their
monopoly for commenting social events and disseminating news is in danger.” It scems the new kinds of
media, websites, blogs and vlogs have started the process of de-journalism of journalism.,” and can therefore
change the social role of journalists.”

We need to conclude here that questioning the work routines and sociocultural role of media
professionals inevitably challenges the traditional understanding of the truth in media or the truth in
journalism. As D. Bebi¢ and M. Volarevi¢ say, “LBU Media Intelligence Service 2018 report confirms the
allegation that the truth is becoming more and more difficult to define and that it is increasingly more difficult to
achieve trust in the new media environment.”® Similarly, A. Samelova believes that with general accessibility
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of the Internet and therefore Internet-based services comes multiplication of explanations of what the truth
in media is, how to understand it, define it and find it.” It seems that the (public) intersubjective activities on
the Internet, especially the new collective communication practices of social media users, generate a different
view of the truth in the context of media (Internet) reality.

[t appears that the Internet (or any shared social media platform available online) determines a new
and specific modus of the media truth. But what kind of modus exactly? A. Sdmelova speaks of the ‘online’
truth. As she states, this ‘truth’, published and updated online (for example, blogs, social networks and similar
contents), is spread within space and time in a seemingly attractive, but opaque pile of chronologies, topics and
statuses. [t does not offer a coherent story; itis diversified into chaotic fragments, often with no context, which
constantly emerge and vanish without any conclusion. It is an event with no clear beginning or end; it is not
something that can, at a given time, be ‘truthfully’ informed about. Instead, it is “fluid” and elusive. It cannot
be verified and it is impossible to say how many people believe or do not believe it, but the ‘likes and dislikes’
given by Internet users can indicate how people perceive it. This “truth” embodies a new phenomenon of mass
communication in the fluid present time that cannot be grasped, shaped or balanced because there are no clues
as to what needs to be balanced, when and where. Moreover, this Internet-disseminated mass is impossible to
silence via traditional tools, procedures and communication techniques. Having this property, it presents a
certain danger — a possible social collapse.

Looking back to the epistemological aspect, we can, together with C. Lankshear etal., speak of a “new
truth mode” that is constructed online by Internet users. In the context of Internet media reality, the truth is
produced - it is a matter of how efficient the very procedure of production or dissemination of information
(based on various sources) is.2! Our practice in the context of our activity on the Internet therefore does not
mean ‘revealing the truth, but permanently constructing it. The hyperreal Internet world does not possess
the truth that could be looked for, uncovered or learnt.®> However, this does not testify that the truth or
knowledge of something that circulates as information does not exist. It might only mean that in this case we
cannot speak of the truth in the traditional sense of the word.®

Notice here that the Internet is a colourful world of contradicting information where each fragment
links towards another fragment and where we are only shown what we need (and decide) to see or learn. This
Internet reality is always freshly constructed and tuned to fit our understanding, and repeatedly. It comes
as if it was ordered to be in harmony with our point of view, our will and choice. However, by choosing some
options, we suppress or exclude other possibilities. In this context our sense of reality is degraded, our contact
with reality is efficiently eliminated.®* Without this, the traditional distinctions between truth and lie, truth
and illusion, truth and fiction are weakened. We may state here that under the influence of our communication
practices and the power of processes that introduce this routine, these two opposing sides cancel each other
and confusion takes place.

What we have said above has a radical influence on the existing understanding of truth, objectivity,
knowledge of whatis alie, illusion or fiction. Digital media influence our understanding of the media truth and
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v podmienkach Rozhlasu a televizie Slovenska. Bratislava : Comenius University, 2018, p. 27.

80 See in more detail: SAMELOVA, A.: Normativna reguldcia verejnopravnych médii. (Mravy, cenziira a editovanie v Rozhlase
a televizii Slovenska). Bratislava : Comenius University, 2016, p. 112-113, 115-116; SAMELOVA, A.: Moc a pravda v podmienkach
Rozhlasu a televizie Slovenska. Bratislava : Comenius University, 2018, p. 110-111.

81 See: LANKSHEAR, C., PETERS, M., KNOBEL, M.: Information, Knowledge and Learning: Some Issues Facing
Epistemology and Education in a Digital Age. In Journal of Philosophy of Education, 2000, Vol. 34, No. 1, p. 35-36. [online]. [2018-04-
20]. Available at: <https://onlinelibrary.wiley.com/doi/abs/10.1111/1467-9752.00153>.

82 The Internet simulates the truth and reality. See more on this: BAUDRILLARD, J.: ,,Praccessio Simulacrorum®. In Hosz,
1996, Vol. 12, No. 6, p. 3-28. [online]. [2018-04-20]. Available at: <http://www.cgs.cdu/faculty/baudrillard/baudrillard-simulacra-
and-simulations.html>.

83 See: LANKSHEAR, C., PETERS, M., KNOBEL, M.: Information, Knowledge and Learning: Some Issues Facing
Epistemology and Education in a Digital Age. In Journal of Philosophy of Education, 2000, Vol. 34, No. 1, p. 26. [onlinc]. [2018-04-20].
Available at: <https://onlinelibrary.wiley.com/doi/abs/10.1111/1467-9752.00153>.

84 Seeandcompare: TOMASOVICOVA,].: Clovekvovekutech niky. In/7lozofia, 2004, Vol.59,No. 8, p. 583;PAVLICIKOVA,H.:
Komunikacevglobalizatnich procesechamedidlni gramotnost. InMIHALIKOVA, L. (ed.): #yzikaa etika VI Komunikdciavglobalizacnych
procesoch a zmeny v kvalite Zivota. Nitra : FF UKF, 2012, p. 107.
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‘traditional’ journalistic work that strives to observe and reproduce objective reality as thoroughly as possible.
All of this is being questioned in this context. The ‘traditional’ media truth can be rejected or given up. We
agree with M. Deuze who, regarding the Internet world, states that no one has a constant and consensually
approved control over reality that is, though definitely truthful, also quite alive.®® Not even journalists who
fight hard in order not to lose their prominent sociocultural role.

At this point, we wish to note that it is not just the world of the Internet (and media practices brought
with it) that shape the life of late modern “homo medialis.” Itis also the world of ‘traditional” media, in which,
as T. Zasepa and P. Oleksak point out, knowing the truth ceases to be the basic or most important category. It
is no longer important to know the truth; it is the information that is important for us, the very state of ‘being
informed’.% In today’s information society and digital media period based on information proliferation that
comes withvastchoice of sources, we lose the ability to understand what it means to be well-informed in the first
place.®” Due to unhealthy information consuming, without the ability to distinguish quality of information,
we become ‘information consumers’ that are exposed to ‘information obesity’.#® This overabundance of
information usually comes hand in hand with ‘info-consumerism’. Our ‘info-greediness’ is related to the state
of being enchanted by the glamour of media. However, the images of the world that they bring are distorted.
This makes a human being confused and unfree.

Is this ‘info-greediness’ the only quality of late modern “homo medialis” that is presently determined
by the two media worlds that we can identify? We believe itis not the case. We think it is necessary to ask about
adifferent perspective or alternative for alate modern “homo medialis”, especially in terms of the media truths
we experience today. The question could go like this: What standpoint does this “homo medialis” take or
should take to face different versions and forms of the media truth?

Conclusions

The Internet has brought uncontrollable diffusion of our information sources, but without actually
destroying its predecessors — newspapers, magazines, radio or television programmes.®® Today, we enjoy a
media world merging the ‘“traditional’ media universe as well as the digital media environment, especially the
Internet; both of these ‘worlds’ use their own practice to deal with information processing. As we have already
mentioned, mass media are typically open to media professionals and their specific ways of disseminating
information. It is a clearly defined regime, a ‘game’ that relates to the whole pluralistic practice of media-
provided information or communication. However, the Internet, or rather its media reality, is based on the
development of diverse and very specific practice established by its users and co-creators; here we speak about
common people predominantly. These practices basically have their own rules and ‘regimes’ associated with
‘telling the truth’. In this context, we can ask what standpoint does a “homo medialis” take or should take when
facing different versions and forms of the media truth. What standpoints do these pluralistically shaped media
worlds presently expect?

First of all, we believe that “homo medialis” needs to accept this plurality, which requires a ‘non-
reducing’ attitude towards different media realities. This approach reflects and adopts autonomous values in
various versions and shapes of mediareality and truth. The standpoint of “homo medialis” then needs to accept
a complex, complementary linking — a non-reducing approach to plurality of various, often contradictory
versions of media reality and truth. This, we believe, requires accepting “transversal rationality”* that offers
free movement amongst these realities.

We are convinced that it is important for “homo medialis” to be a free human being thatis not prone to

85 See: DEUZE, M.: Media Life. Zivot v médiich. Prague : Karolinum, 2015, p. 46.

86 See: ZASEPA,T., OLEKSAK, P.: Medidlna vychova. Ruzomberok : FFKU, 2008, p. 177.

87 See and compare: POSTMAN, N.: Ubavit se k smrti. Verejnd komunikace ve véku zabavy. Prague : Mlada fronta, 2010, p. 126.
88 See: DEUZE, M.: Media Life. Zivot v médiich. Prague : Karolinum, 2015, p. 180, 182.

89 See: SAMELOVA, A.: Normativna reguldcia vereinopravnych médii. (Mravy; cenziira a editovanie v Rozhlase a televizii
Slovenska). Bratislava : Comenius University, 2016, p. 116.

90 See more on “transversal rationality” in: WELSCH, W.: Nase postnoderni moderna. Prague : Zvon 1994, p. 135-159.
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rather spontaneous tendency to believe anything media claim; a person who does not accept any totalitarian
version of non-complete descriptions of different matters and ideas. These usually come hand in hand with
‘info-greediness’, i.e. the life strategy that describes unhealthy attitude to information. The way “homo
medialis” lives and seeks information represents the lost sense of what it means to be well-informed, i.e. the
disability to evaluate information critically, the tendency to trust the media-communicated truth and take it
as absolute and indisputable. Ars vivendi of the late modern “homo medialis” should, as we believe, contain
and nourish certain ‘counter-actions’ in relation to the already mentioned tendency and weakness. These
‘counter-actions’ could incorporate such means as keeping distance and certain mistrust, healthy scepticism,
abstinence in relation to media or information itself.?! The ez4os of this ars - keeping distance - requires our
continuous effort to answer the question of what the truth really is.”
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